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Manage cross-brand digital marketing strategies
through Meta Ads, TikTok Ads, and Shopee Ads,
including visual design, product content
optimization, inventory monitoring, campaign
performance analysis, and collaboration with
influencers to increase awareness and sales.
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META  ADS

Tiktok Ads

Graphic Design

B2B MARKETING

KOL IDENTITY

Shopee Ads



TOOLS:

Meta Ads
Shopee Twin Day – April 2025

Reach: 164,343 people
Impressions: 191,457 times
Cost per result: Rp 1,605
Total ad spend: Rp 263,852
Duration: 8 days

Conclusion: 
The campaign successfully reached over 620,000 unique audiences with
a total of nearly 780,000 impressions. The ads were cost-efficient with an
average of Rp 1,423 – Rp 1,605 per result, demonstrating strong
effectiveness in boosting brand awareness and driving traffic to The Face
Shop’s Shopee catalog.

Shopee Campaign – March 15–31, 2025
Reach: 456,078 people
Impressions: 586,504 times
Cost per result: Rp 1,423
Total ad spend: Rp 648,798
Duration: 30 days



TOOLS:

SHOPEE ADS
Q1 2025 (Jan–Mar)

Average Total Sales: Rp 6,043,377
Average Sales by Ads: Rp 310,400
ROAS (Sales by Ads): 11.58
ROAS (Total Sales Gross): 12.39

Q2 2025 (Apr–Jun)
Average Total Sales: Rp 5,601,056
Average Sales by Ads: Rp 428,100
ROAS (Sales by Ads): 2.81
ROAS (Total Sales Gross): 5.10

Conclusion: 
"In Q1 2025, Shopee e-commerce campaigns generated an
average of Rp 6M total sales with strong ad efficiency (ROAS
11.58). However, in Q2 2025, although the average total sales
remained relatively stable at Rp 5.6M, ad efficiency decreased
significantly (ROAS dropped to 2.81), indicating higher ad costs in
driving conversions."



TOOLS:

Tiktok Ads
Total Results: 14,708 focused views
Top Performer: Makeup Essential – 6,211 views, 14.5% result rate, lowest
cost per result (IDR 23,954)
Other highlights:
Primer – 5,633 views, 11.8% result rate
Vegan Lip Balm – 2,119 views, 11.4% result rate

Conclusion:
The Pay Day Sales campaign effectively showcased The Face Shop’s hero
products, achieving over 14,700 focused 6-second views in just 3 days. Among
all creatives, Video Ad 5 (Makeup Essential) delivered the best performance with
the highest result rate (14.50%) and the lowest cost per result (IDR 23,954),
making it the most efficient ad in driving attention and engagement.



Graphic
Design
I successfully created and delivered a total of 498 e-
commerce cover image designs for Hitshop’s food
and beverage products, enhancing product appeal
and strengthening visual branding across digital
platforms.

KLIK TOOLS:

https://drive.google.com/drive/folders/1grXollOCZPTxsmUdaM7MhRUmORm5q5ua?usp=sharing


TOOLS:

Trade Marketing Staff
March 2025

Total produk tercatat: 24 item
Total stok aktual: 1.265 pcs
Retur produk: 0 pcs

April 2025
Total produk tercatat: 25 item
Total stok tercatat (QTY STOCK):
1.075 pcs
Stok tersedia (Available): 1.074
pcs
Retur produk: 2 pcs

In March and April 2025, I successfully monitored and managed Sister Ann’s
stock performance at Watsons, ensuring optimal inventory levels, checking
product expiry dates, and handling product returns to minimize potential losses
and maintain smooth B2B operations."



TOOLS:

KOL Identity
K-Seafood Influencer Data

Total Influencers: 45
Nano Influencers: 15
Micro Influencers: 15
Macro Influencers: 15 (dataset
recorded 14)

In the K-Seafood campaign, I successfully researched and identified 45 relevant
influencers consisting of 15 nano, 15 micro, and 15 macro influencers, ensuring a
balanced mix to effectively reach different audience segments and support the
brand’s digital marketing strategy."



Contact Me

HTTPS://AJRUN-PORTO.VERCEL.APP/
WEBSITE :

AJRUNAZHIMF9@GMAIL.COM
EMAIL ADDRESS :

+628558324896
PHONE NUMBER :

@AJROEN_
SOCIAL MEDIA :

LET’S WORK TOGETHER


